
Inapub connects your pub with people through our magazine, the web, mobile phones, 
email, social networks and through our partners, ensuring new and  existing customers 
know everything about your pub wherever they are. 

Most people in the UK have a mobile and have access to the 
internet.  We know you need a SERVICE that can help YOU 
reach them, simply and cost-effectively, to ensure your 
pub gets the exposure and footfall it deserves!

Once subscribed to Inapub you simply add your contact de-
tails, facilities, photos and a brief description explaining 
why your pub is the best around.  You can then upload 
your food menu, the drinks you serve and any events 
you’re running. You can even create your own vouchers, 
giving you your own mini pub website!

You can also use Inapub to build your own dedicated, 
secure and private online community. Unlike on Face-
book, these people cannot be poached by other pubs, but 
you can email them about anything you like with a single click. 
Imagine being able to promote your quiz night or new seasonal 
menu with a touch of a button!

It gets better too! Once you have listed your pub details on Inapub, 
we connect to your Facebook and Twitter accounts to update them 
instantly with your events, offers and news.  We also immediately 
update our mobile apps, so your pub pages are mobile too. This 
means you only ever have to update your pub details ONCE.

Most importantly, you’ll also reach our partners – with 40 al-
ready signed up, including major players in search, tourism,  
mobile and publishing, you can rest assured that your pub, events, 
offers, menu and facilities will reach new customers through the 

About Inapub Ltd
Founded in 2009, we’ve worked extensively with pubs, bars, pub companies, breweries and industry bodies to ensure that 
the Inapub service delivers everything a pub/bar/brewery needs.

Registered Office:  Inapub Ltd, 2nd Floor, Luther Bouch House, 126 High Street, Uxbridge, Middlesex  UB8 1JT.   Registered in England & Wales Number OC325666
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web, through mobile phones and even in 
print. But you’re always in control.

And don’t forget you also get our bril-
liant new magazine delivered to you every 

month, jam-packed full of features and tips 
from those in the know to help you run a bet-
ter business.  And you can keep up to date 
via www.Inapubnews.co.uk if you want the 

latest scoop.

We think you’ll agree all of this for just £10 
a month is AMAZING value – so don’t delay, 
sign up right now.

Email 
pubs@inapub.co.uk

88% 
of people check 

their email 
every week 

98% 
immediately 

read a text 

57% 
use social 
networks
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Stuff
What’s new in the pub this month

Canterbury Jack
Canterbury Jack is back and more bitter 

than ever. We thought Shepherd Neame 

might like our tagline for this beer, which 

has been given extra bitterness and 

added grapefruit aroma. We’re still await-

ing feedback. Available in cask until the 

end of September and bottles all year. 

www.shepherdneame.co.uk 

Waiter’s Friend wine flights

Wine Flights from Waiter’s Friend are  

designed to get punters to sample differ-

ent drinks. Carriers hold between three 

and five glasses, with clips to add tasting 

notes. They might come in handy when 

people want to take a bottle and a few 

glasses from the bar too.

www.waitersfriend.com

Kraken
Named after a mythical sea monster 

that attacks ships, this black spiced 

rum is due to arrive on these shores 

very soon. The ‘curse of the Kraken’ 

has been blamed for delays caused 

by such things as a warehouse roof 

collapsing. We are told it won’t be 

long now though.

www.marblehead.co.uk 
Kent Crisps
Kent Crisps are playing with provenance 

as they join the highly competitive snacks 

market. Made from potatoes grown only in 

Kent and with no added flavours, colours 

or preservatives. We like the sound of 

Oyster & Vinegar.

www.kentcrisps.com

Trendy Vend
Trendy Vend wants to install its machines in pub toilets 

for free and share the profits. Machines include essen-

tial items for her such as perfume, fake eye-lashes and 

lip-gloss, while the men can get hair gel, aftershave and 

those must-have mints. Watch out washroom attendants, 

your jobs are under threat.

www.trendyvend.co.uk

Chill Out chairs
The Chill Out collection from GO IN is designed to make 

customers feel so relaxed that they can’t be bothered 

to go anywhere else. Hope they still make the effort to 

get to the bar, though. Available in a total of 17 colours. 

www.go-in.co.uk 

Fireball
This sounds quite frightening to Inapub but 

if you want to ‘Ignite the Nite’, then this 

liqueur with cinnamon and whisky could do 

the job. Trials say it is popular chilled (which 

sounds like a bit of an oxymoron) or as a 

long-drink mixer.

www.hi-spirits.com

Budweiser
Budweiser might be the 

biggest beer in the world, 

but that doesn’t mean it is 

afraid of change. The draught 

ABV in UK pubs has now been 

dropped from five per cent to 

4.3. There’s also some shiny taps 

and stuff to go with it. 

0870 1696969

Chesterfield cigarettes

These cigarettes have been available 

in the USA for more than 100 years, 

but UK pubs can now get their hands 

on them for the first time. Made by the 

same bunch behind  

Marlboro, but considerably cheaper. 

www.pmi.com

Kopparberg Raspberry

It’s a bit of a fruit free-for-all in the  

cider world these days, such are the 

varieties on offer. The Swedes have 

added raspberry (with a hint of mint,  

no less) for the summer, and more 

limited-edition ciders are planned. 

www.cosbrands.co.uk
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A NEW SEASON IS UPON US. BE SURE TO CONVERT YOUR CHANCES, SAYS MATT ELEY

Back of the net!
The smell of freshly cut grass hangs in the air, people return from days in the sun with reddened features, and the sound of leather on willow can be heard on village greens throughout the land. It’s the height of summer, which can mean only one thing. The madness of a new football season is about to descend on us. 
With no major tournaments — with apologies to international ladies and under-21s —there has been a lengthier break from the beautiful game this year. But now is most definitely the time to ensure you have everything in place to make the most of the season ahead. 

Live football
As usual, to screen the majority of live football you will need to have invested in Sky. That’s not to say there is no football on terres-trial — ITV will be showing FA Cup and Champions League and there will also be a smattering of Europa League and League Cup games free-to-air. However, if you want the punters to come in week after week to watch the latest Premier League action, then Sky still 

holds all the major cards. A commercial sports package does not come cheap, and to make the most of it you need to invest further with ideas and promotions to get the crowds in. 
John Chittock, licensee of The Globe Inn in Chichester, West Sussex, does more than most to make football work for him. As well as having one of the biggest screens in the land — a whopping 103 inches is enough to make anyone blush — he is also signed up to Sky’s 3D service, has two 11-foot pull-downs, four 52-inch plasmas, seven smaller screens around the bar and a few on the toilet walls so nobody misses that vital goal during a moment of relief. 

But size isn’t everything. Shouting about it is just as important, according to John. “Word of mouth is a major thing and everyone knows that we are the place to come for live games. We use A-boards and are listed on websites such as Sky’s and Carling’s so people can find us,” he says. “We can offer three games at once because of all of the packages we have.“And our sound system is top-of-the-range too, so there is no overlapping on commentaries.”
He also puts up the flags of the teams playing to set the scene and even creates specialities on the menu to add to the fun. Everyone had high hopes for the Rooney burger, but John denies that it failed to deliver during the World Cup. You have to be creative too. Fulham’s first UEFA Cup match this year was only shown on the 365.com betting channel, but John created an account and his pub was 

 
 Hull City  v Blackpool   C, SS1	 So’ton	 v	 Leeds		   C, SS2	 Aberdeen	 v	 Celtic		 	SPL, SS1	 Man	U	 v	 Man	C		 	CS, SS1 West	Ham	 v	 Cardiff		 	C, BBC1 Leeds	 v	 Bradford		 	CC, SS2 N	Ireland	 v	 Faroes		 	EQ, SS1 Scotland	 v	 Denmark		 	F, SS2 Ireland	 v	 Croatia		 	F,  SS3 England	 v	 Holland		 	F, ITV1 Sheff	W	 v	 Blackpool			CC,SS1 Newcastle	 v	 Arsenal		 	PL,ESPN Kilmarnock	v	 Hibs		 	SPL,ESPN Stoke	City	 v	 Chelsea		 	PL,SS1 West	Brom	v	 Man	Utd		 	PL,SS1 Man	City	 v	 Swansea		 	PL, SS1 Motherwell	v	 Rangers		 	SPL, ESPN Arsenal	 v	 Liverpool		 	PL, SS2 Peterboro’	 v	 Ipswich		 	C, SS2 Chelsea	 v	 West	Brom	PL, ESPN  West	Ham	 v	 Leeds	 		C, SS1 Bolton	 v	 Man	City		 	PL, SS Man	Utd	 v	 Tottenham			PL, SS1 Aston	Villa	 v	 Wolves	 		PL, SS2 Liverpool	 v	 Bolton	 		PL, SS2 St	Mirren	 v	 Celtic		 	SPL, SS1 Notts	Forest	v	 West	Ham	C, ESPN Tottenham	 v	 Man	City	 		PL, ESPN  Hearts	 v	 Hibs		 	SPL, ESPN Man	Utd	 v	 Arsenal		 		PL, SS

 C = Npower Championship PL = Barclays Premier League SPL = Scottish Premier League CC = Carling Cup
 CS = FA Community Shield EQ = Euro 2012 Qualifier F = Friendly match

 SS = Sky Sports

August fixtures on TV

Try these…Penalty shoot-outs,  
screenings of classic games 

and retro shirt nights could 
all bring more football fans 
through the door15-club legend 

Steve Claridge 
and the FA 
Cup at a 
Q&A session 
with ESPN  at 
the Globe in 
Chichester
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Big	business:	Premiership	footballl	doesn’t	come	cheap,	but	invest	wisely	and	you	will	reap	the	 returns.	Will	your	pub	fulfil			its	potential	this	
season?				
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The funnyman’s fight 
HARRY ENFIELD



HOW TO SUBSCRIBE 
CHOOSE YOUR PACKAGE 

Silver: DIY service £10 month/£100 year 

Gold: We set you up & call monthly £20 month/£200 year 

Platinum: Pub visit, setup, calls & support £500 year 

Then Call - 0845 230 1986 
Go Online - www.inapub.co.uk/SignMeUp 
Or Email - pubs@inapub.co.uk 
 

YOUR CUSTOMERS 

YOUR DETAILS 

YOUR OFFERS 
YOUR DRINKS 

YOUR FOOD 

YOUR EVENTS 

YOUR PUB 

THROUGH SOCIAL NETWORKS
57% of the UK has a social pro�le, but we know it takes you 
time trying to reach them.  Inapub connects to your Facebook 
and Twitter pro�le updating them both simultaneously adding
your events to Facebook, updates to Twitter,.  We’ll also 
immediately  update your widget and share it with our partners!

THROUGH THE WEB
80% of the UK is now online and Google still gets more tra�c 
than any other site in the world.  Once you join, your Inapub 
pages will get you top of the Google results.  With Inapub we 
can even power your own website (call for more info)!  

THROUGH MOBILE
100% have a mobile, 98% of us open and read texts; 25% of 
adults now own a smartphone,!  Reach your customers 
wherever they are - you get your own pages on the Inapub 
mobile apps, plus we can automatically text your customers 
reminders of your events and o�ers! 

THROUGH PARTNERS
Inapub is working with over 40 AMAZING partners already; 
from Tourism to Search, Publishing to Mobile Apps, we’re 
ensuring your details, events and o�ers get in front of 
MILLIONS of potential customers, all day every day!   

THROUGH EMAIL
90% of us read our email every week – that’s why on Inapub
you can email one or email all of your customers with ease,
plus we’ll automatically email all your customers 
about your events, o�ers and food or beer updates. 

HOW INAPUB CONNECTS YOUR PUB WITH CUSTOMERS 


